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Think Think of an 
interesting topic to 
be suggested to the 
media

What factors would
make the media 
interested?
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Why should science be communicated to the public?

Interact with the rest of society and promote the social impact of research results. 

Raising awareness, building trust and realities. 
By understanding new scientific knowledge, people are better able to participate 
in social discussion and decision-making.

An opportunity to spread your message, and also to give back to the society.

Good PR (public relations) for the university, your research group, with 
stakeholders and funders.

Benefits for the researcher:

‒ helps to build networks and increase cooperation

‒ supports career development

‒ strengthens your profile as an expert in the field
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Researcher and media = Win-Win

‒ Journalists need researchers and experts to be 

interviewed to give their views on the hot topics 

of the day.

‒ Researchers need journalists to help to spread 

scientific knowledge to society and various publics. 

‒ Researchers are highly valued among reporters, 

because they are considered impartial and 

independent.

‒ News are selected independently on a journalistic 

basis – depending on the news day. We can only 

suggest news topics. 

‒ Digitalisation turns media environment 24/7: speed, 

multichannel.
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Good practices in media communication

‒ Media releases are produced in cooperation with the university communications
→ contact: viestinta@oulu.fi, kaisu.koivumaki@oulu.fi

‒ Keep your partners informed and agree on the responsibility for communication. 

‒ Allow time for drafting and checking the texts. 

‒ The communication expert will distribute the finished press release to the Finnish and/or 
international media according to an agreed schedule.

‒ The press release will also be published on the university's website and shared on social 
media.

mailto:viestinta@oulu.fi
mailto:kaisu.koivumaki@oulu.fi
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Learn to know 
media

‒ What is generally known about your 

topic?

‒ In what ways is it talked about?

‒ How is the wider metastory currently 

and how your topic links to it?

- New signs of spring 

- Citizen science, young people

- Greening of the Arctic 

‒ Follow UniOulu news and press 

releases (STT Info)

‒ Explore what type of stories your 

target media covers

https://www.oulu.fi/en/news-and-events
https://www.sttinfo.fi/
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Make your story 
understandable, 
interesting and 
irresistible

Competition for 
media space is fierce

Good elements for an interesting story for 

readers & viewers

‒ Topicality: timeliness, relevance,

proximity

‒ has general interest and importance

‒ capacity to surprise (what is not known)

‒ emotions, identities, worldviews

‒ visuality (journalistic, not posing)

‒ Comprehensibility and interest often 

require summarisation and 

simplification.

‒ Balance visibility and quality 
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How research news are born

‒ Crystallize what is the main point/key 

message, what new information it brings for 

a target group or generally.

→ How to make them understand and care?

‒ What is timely?

→ 1000 projects at the university!

→ Funding, kickoff, reports? 

→ New research, tangible data collection, 

results

‒ Prepare before the newsworthy event.

‒ Ideate and discuss with your team. 

‒ Try AI for drafting, headings and translation.

‒ Draft your press release.
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What reporters
want from a 
press release?

‒ Clear, informative heading

‒ Main message (conclusions) in the first 

paragraph

Serve the dessert first 

‒ Short, clear central points. Max 1 page!

‒ Compact text, plain language  

‒ “Citations for example about the 

meaning of the study”, a researcher 

explained.

‒ The experts' contact information, 

telephone number:

→ Be available for interviews on the 

publishing day.
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What reporters
don’t want from
a press
release?

‒ Superlatives, too many 

adjectives

‒ Advertisements

‒ Heavy sentence structures  

‒ Professional jargon, scientific 

terms 

‒ Organisational details at the 

start

‒ Attachments

‒ Logos 
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When a journalist
calls

- Be fast and available.

- You can ask (a little) time to get prepared.

- Collect the core messages (1-3) before
the interview (and repeat).

- Ask about the context, schedule, who
else is interviewed, can you get the 
questions in advance?

- All you say, can be used.

- Be concrete, tell examples.

- Speak calmly and clearly.

- Avoid scientific terms.

- Correct misunderstandings immediately.

- Help a journalist who seems to be lost.

- Interviewee has the right to read his/her 
statements prior to publication.
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Crystallise
the topic into a 
short, 
interesting title

Lead paragraph
helps to 
contextualise
the title

Captions are
important



University of Oulu

Crystallise
the topic into a 
short, 
interesting title

Lead paragraph
helps to 
contextualise
the title

Captions are
important
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Expert articles

Opinion
pieces
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Expert
comments in 
Finnish Press 
7/2023
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Expert
comments at Yle 
1/2024
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Summarise to 
social media

Add
@UniOulu 
#UniOulu

and relevant
#hastags



University of Oulu

Ways to 
collaborate with 
the media and 
the public

Info & 
instructions
on Patio > 
Communication

‒ A press release about a research 

results, event etc.

‒ An idea or a tip for a news article to 

the editors

‒ An invitation to an occasion or event

‒ Participation in media debate or 

commenting as an expert

‒ Personal expert writings and blog 

posts

‒ Activity in social media

‒ Mediatraining

‒ In all planning university's 

communications experts help you

https://patio.oulu.fi/en/services-and-instructions/communication-and-marketing
https://patio.oulu.fi/en/services-and-instructions/communication-and-marketing


Researcher profile
Unit news

Project card
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Researcher profile
Researcher´s own page on the 

University of Oulu website.

For journalists: Add contact details & 

Finnish translation.

The profile is a place to display your 

expertise, interests, and projects you 

are involved in.

Structure for easily presenting the 

basic profile.
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Unit news

Provide your news for your own 
audience on the research unit’s 
page – funding decision, kickoff, 
reports.

Jouni Aspi

Faculty: Marjut Saastamoinen

Usually in joint projects: 
The coordinator’s organisation
distributes the press release, 
others support on websites and 
social media.
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Project card

The project card 

provides a unified model 

for presenting research 

projects on the 

University of Oulu web 

service, with logos.
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Thank you!

More information & 
instructions on 
Patio > 
Communication

Contact

kaisu.koivumaki@oulu.fi

viestinta@oulu.fi

https://patio.oulu.fi/en/services-and-instructions/communication-and-marketing
https://patio.oulu.fi/en/services-and-instructions/communication-and-marketing


University of Oulu

Discuss ‒ Think of an interesting topic

to be suggested to the 

media, soon or later this

year
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